

















Thisȱ paperȱ investigatesȱ theȱ benefitsȱ theȱ dominantȱ populationȱ hasȱ gainedȱ fromȱ aȱ visitȱ toȱ aȱ
multiculturalȱ festivalȱ inȱ Southȱ Korea.ȱ Theȱ paperȱ aimsȱ toȱ improveȱ theȱ understandingȱ ofȱ theseȱ
festivalsȱandȱexploresȱ theȱcontributionȱofȱmulticulturalȱ festivalsȱ toȱbuildingȱaȱbetterȱmulticulturalȱ
society.ȱTheȱtransformationalȱbenefitȱisȱrecognisedȱasȱtheȱgreatestȱbenefitȱtheȱdominantȱpopulationȱ
gainedȱ fromȱ attendingȱ aȱ multiculturalȱ festivalȱ concerningȱ theȱ fourȱ factorsȱ identifiedȱ
(transformational,ȱ cognitive,ȱ socialȱ andȱaffectiveȱbenefits).ȱDifferencesȱwereȱ foundȱ inȱ theȱbenefitsȱ
fromȱ aȱ visitȱ toȱ aȱ multiculturalȱ festivalȱ betweenȱ theȱ dominantȱ populationȱ exposedȱ toȱ
multiculturalismȱandȱoneȱthatȱisȱnotȱexposedȱtoȱmulticulturalism.ȱItȱisȱbelievedȱthatȱtheȱfindingsȱofȱ
thisȱ studyȱwillȱ helpȱ allȱ keyȱ stakeholdersȱ toȱmoreȱ fullyȱ understandȱ howȱmulticulturalȱ festivalsȱ
contributeȱtoȱsocialȱharmonyȱandȱsocialȱintegration.ȱ








Whileȱ thereȱ areȱmanyȱ studiesȱ onȱ festivalsȱ inȱ general,ȱ researchȱ onȱdifferentȱ kindsȱ ofȱ festivals,ȱ inȱ
particularȱmulticulturalȱ festivals,ȱ isȱ lacking.ȱWithȱ theȱ growingȱ culturalȱdiversityȱ ofȱ societies,ȱ theȱ
importanceȱ of,ȱ andȱ interestȱ in,ȱ buildingȱ wellȬorganisedȱ multiculturalȱ societiesȱ isȱ increasing;ȱ
multiculturalȱ festivalsȱ haveȱ emergedȱ inȱmanyȱmulticulturalȱ societiesȱ asȱ aȱ usefulȱ instrumentȱ forȱ
promotingȱsocialȱharmonyȱandȱsocialȱintegration.ȱDespiteȱtheȱincreasingȱpopularityȱofȱmulticulturalȱ
festivals,ȱ littleȱ researchȱ hasȱ beenȱ conductedȱ intoȱ theseȱ festivals.ȱResearchȱ intoȱ visitorȱ studies,ȱ inȱ
particular,ȱvisitorȱbenefitsȱatȱmulticulturalȱfestivals,ȱisȱextremelyȱimportantȱinȱevaluatingȱtheȱroleȱofȱ




characteristicsȱ andȱ cultures.ȱTheȱSouthȱKoreans’ȱ strongȱ singleȬracialȱ consciousnessȱorȱpureȬbloodȱ
ideologyȱandȱprideȱinȱSouthȱKoreaȱasȱaȱsingleȱnationȱhaveȱbeenȱtaughtȱthroughȱeducationȱtoȱSouthȱ









Therefore,ȱ itȱ isȱ predictedȱ thatȱ itȱ isȱ harderȱ toȱ harmoniseȱminorityȱ andȱ dominantȱ populationsȱ inȱ
collectivisticȱ cultures,ȱ becauseȱ minoritiesȱ areȱ notȱ consideredȱ asȱ anȱ inȬgroupȱ ofȱ theȱ dominantȱ
population.ȱInȱtheȱcaseȱofȱSouthȱKorea,ȱitȱisȱcommonȱtoȱhearȱtheȱuseȱofȱtheȱterms,ȱ‘we‘ȱandȱ‘them‘,ȱ
forȱ example,ȱ weȱ needȱ toȱ understandȱ andȱ tolerateȱ them,ȱ inȱ theȱ debateȱ onȱ Southȱ Koreanȱ
multiculturalismȱ (Choi,ȱ2008).ȱThisȱ showsȱ thatȱ theȱdistinctionȱbetweenȱ inȬgroupsȱandȱoutȬgroupsȱ
existsȱ inȱ Southȱ Korea.ȱ Societiesȱ inȱ transitionȱ fromȱ beingȱ ethnicallyȱ homogeneousȱ toȱ becomingȱ
multiculturalȱ haveȱ differentȱ issuesȱ thanȱ societiesȱ inȱ whichȱ multiculturalismȱ isȱ alreadyȱ wellȱ
establishedȱsoȱitȱisȱnecessaryȱtoȱundertakeȱspecificȱstudiesȱtoȱunderstandȱtheseȱdevelopments.ȱȱȱ
Thisȱstudyȱaimsȱtoȱidentifyȱtheȱgreatestȱbenefitȱofȱtheȱdominantȱpopulationȱtoȱbeȱgainedȱfromȱaȱvisitȱ







Derrett,ȱ 2003;ȱ Jago,ȱChalip,ȱBrown,ȱMulesȱ&ȱAli,ȱ 2003;ȱLeeȱ&ȱLee,ȱ 2009)ȱ andȱmarketingȱ (Pughȱ&ȱ
Wood,ȱ2004).ȱRecently,ȱtheȱsocialȱbenefitsȱofȱfestivals,ȱsuchȱasȱsocialȱcapitalȱdevelopmentȱ(Arcodiaȱ&ȱ
Whitford,ȱ2007),ȱcommunityȱdevelopmentȱ (Woodȱ&ȱThomas,ȱ2006)ȱandȱcivicȱprideȱ (Wood,ȱ2006),ȱ




economicȱ generation,ȱ socialȱ changeȱ andȱ socialȱ capital,ȱ andȱ strategiesȱ forȱ destinationȱmarketingȱ
ratherȱ thanȱasȱ anȱ individual’sȱ experience.ȱAlthoughȱ thereȱ areȱbenefitsȱ fromȱ aȱ festivalȱ attendanceȱ
otherȱ thanȱ theȱeconomicȱones,ȱsuchȱasȱpersonalȱbenefits,ȱ festivalȱresearchersȱhaveȱsoȱ farȱgenerallyȱ
ignoredȱtheȱbenefitsȱoutsideȱtheȱnarrowȱrangeȱofȱeconomicȱimpactȱandȱdestinationȱmarketing.ȱȱ
Someȱ festivalȱ researchȱ hasȱ focusedȱ onȱ visitorȱ studies,ȱ theȱ reasonsȱ forȱ participationȱ (Bowenȱ &ȱ
Daniels,ȱ2005;ȱCromptonȱ&ȱMcKay,ȱ1997;ȱ2002;ȱLiȱ&ȱPetrick,ȱ2006;ȱNicholsonȱ&ȱPearce,ȱ2001;ȱVanȱ
Zylȱ &ȱ Botha,ȱ 2003)ȱ andȱ theȱ festivalȱ visitors’ȱ satisfactionȱ andȱ behaviouralȱ intentionsȱ (Bakerȱ &ȱ
Crompton,ȱ2000;ȱColeȱ&ȱIllum,ȱ2006;ȱThrane,ȱ2002),ȱbutȱlittleȱattentionȱhasȱbeenȱfocusedȱonȱtheȱvalueȱ
toȱ beȱ gainedȱ fromȱ attendingȱ aȱ festivalȱ fromȱ aȱ visitor’sȱ perspective.ȱVisitorȱ benefitȱ isȱ definedȱ inȱ
tourismȱasȱ ‘theȱultimateȱvalueȱ thatȱpeopleȱplaceȱonȱwhatȱ theyȱbelieveȱ thatȱ theyȱhaveȱgainedȱ fromȱ
participationȱ inȱ aȱ certainȱ leisureȱ activity’ȱ (Schanzelȱ&ȱMcIntosh,ȱ 2000,ȱ p.ȱ 37).ȱ Theȱ Schanzelȱ andȱ
McIntoshȱ (2000)ȱdefinitionȱcanȱbeȱusedȱ inȱ theȱ festivalȱcontextȱwithȱ theȱminorȱmodificationȱofȱ ‘theȱ






definesȱaȱmulticulturalȱ festivalȱasȱaȱplaceȱ forȱpublicȱcelebrations,ȱshowcasingȱ theȱethnicȱcultureȱofȱ
communitiesȱthatȱhaveȱsettledȱinȱaȱregionȱbecauseȱofȱimmigration.ȱInȱcontrast,ȱDuffyȱ(2005)ȱdefinesȱ
multiculturalȱ festivalsȱmoreȱ specificallyȱasȱplacesȱ forȱonȬgoingȱdialoguesȱandȱnegotiationsȱwithinȱ
communitiesȱasȱindividualsȱandȱgroupsȱinȱanȱattemptȱtoȱdefineȱmeaningfulȱconceptsȱofȱidentityȱandȱ
belonging,ȱinȱadditionȱtoȱnotionsȱofȱexclusion.ȱWhileȱMcClinchery’sȱ(2008)ȱdefinitionȱfocusesȱonȱtheȱ








positiveȱmeansȱ ofȱprofilingȱ themselvesȱ toȱ theȱ generalȱpublicȱwhileȱ simultaneouslyȱprovidingȱ anȱ
opportunityȱ forȱmobilisationȱ intoȱ theȱ inȬgroupȱ (OsterlundȬPotzsch,ȱ 2004).ȱ Inȱ fact,ȱ performativeȱ
genresȱ suchȱ asȱ folkȱdanceȱ andȱ ethnicȱmusicȱhaveȱbecomeȱ theȱmainȱ formatȱ forȱpresentingȱ ethnicȱ
culture,ȱbecauseȱ traditionalȱ songȱ andȱmusicȱusuallyȱhaveȱ aȱ strongȱ sentimentalȱvalue.ȱOsterlundȬ






Itȱ isȱalsoȱ importantȱ toȱnoteȱ thatȱmulticulturalȱ festivalsȱnotȱonlyȱprovideȱminorityȱgroupsȱwithȱ theȱ
opportunityȱ toȱ expressȱ theirȱ culture,ȱ butȱ alsoȱ theȱ dominantȱ populationȱ toȱ viewȱ others’ȱ culturesȱ
(Picardȱ &ȱ Robinson,ȱ 2006).ȱ Similarly,ȱ Lee,ȱ Arcodiaȱ andȱ Leeȱ (2010)ȱ identifyȱ theȱ threeȱ keyȱ
characteristicsȱ ofȱ multiculturalȱ festivalsȱ throughȱ examiningȱ theȱ previousȱ literature,ȱ culturalȱ
celebrations,ȱ culturalȱ identityȱandȱ expressions,ȱandȱ socialȱ interactions.ȱAlthoughȱ itȱwasȱgenerallyȱ











fromȱ anȱ ethnicallyȱ homogeneousȱ societyȱ toȱ aȱmulticulturalȱ one.ȱWhileȱ thereȱwereȱ onlyȱ 240,000ȱ
migrantsȱinȱ2000,ȱitȱhasȱbegunȱtoȱdevelopȱintoȱaȱmultiȬethnicȱcountryȱwithȱoverȱoneȱmillionȱmigrantsȱ
makingȱ upȱ approximatelyȱ twoȱ percentȱ ofȱ theȱ Southȱ Koreanȱ populationȱ ofȱ 50ȱ millionȱ inȱ 2007ȱ
(Ministryȱ ofȱPublicȱAdministrationȱ andȱ Security,ȱ 2008).ȱTheȱ numberȱ ofȱ foreignersȱ isȱ expectedȱ toȱ
increaseȱbyȱ2.8ȱpercentȱofȱtheȱSouthȱKoreanȱpopulationȱinȱ2010,ȱfiveȱpercentȱinȱ2020ȱandȱ9.2ȱpercentȱ
inȱ 2050ȱ (Ministryȱ ofȱ Publicȱ Administrationȱ andȱ Security,ȱ 2008).ȱ Accordingȱ toȱ theȱ researchȱ onȱ
migrantsȱbyȱaȱlocalȱautonomousȱentityȱ(Yoon,ȱ2009),ȱtheȱmajorityȱofȱforeignersȱinȱ2009ȱwasȱChinese,ȱ




Korea,ȱbecauseȱ theȱnumberȱofȱmigrantsȱ isȱ increasingȱ rapidly,ȱwhileȱmostȱSouthȱKoreansȱareȱ stillȱ
completelyȱ unfamiliarȱ withȱ theȱ presenceȱ ofȱ foreignersȱ inȱ theirȱ communitiesȱ (Yoon,ȱ 2007).ȱ Toȱ
promoteȱsocialȱharmonyȱbetweenȱ theȱethnicȱminoritiesȱandȱ theȱSouthȱKoreans,ȱ theȱSouthȱKoreanȱ
GovernmentȱestablishedȱMigrantȱCentresȱthroughoutȱtheȱcountryȱtoȱsupportȱtheȱethnicȱminorities,ȱ
arrangedȱmanyȱ programsȱ toȱ assistȱ ethnicȱminoritiesȱ toȱ settleȱ inȱ Southȱ Korea,ȱ andȱ toȱ facilitateȱ
interactionȱ betweenȱmigrantsȱ andȱ SouthȱKoreans.ȱOneȱ suchȱ programmeȱ usedȱ toȱ promoteȱ socialȱ
harmonyȱusedȱbyȱmanyȱ citiesȱ inȱ SouthȱKoreaȱ isȱ theȱholdingȱofȱmulticulturalȱ festivals.ȱAlthoughȱ
multiculturalȱfestivalsȱareȱheldȱinȱmanyȱcitiesȱinȱSouthȱKorea,ȱthereȱappearsȱtoȱbeȱlittleȱresearchȱintoȱ
multiculturalȱfestivalsȱinȱSouthȱKorea.ȱȱ




migrants.ȱ Theȱ surveyȱ alsoȱ recommendedȱ specificȱ educationȱ forȱmulticulturalismȱ forȱ theȱ Southȱ
Koreansȱ(KoreanȱMinistryȱofȱCultureȱSportsȱandȱTourism,ȱ2008).ȱFrictionȱbetweenȱtheȱSouthȱKoreanȱ
localsȱ andȱ theȱ migrantsȱ isȱ increasingȱ andȱ theȱ Southȱ Koreansȱ haveȱ difficultyȱ inȱ adjustingȱ toȱ
multiculturalism.ȱ Theseȱ findingsȱ indicateȱ theȱ needȱ forȱ Southȱ Koreansȱ toȱ beȱ educatedȱ onȱ
multiculturalism,ȱ andȱ theȱ importanceȱ ofȱ Southȱ Korea’sȱ roleȱ inȱ buildingȱ aȱ betterȱ multiculturalȱ
society.ȱȱȱ
Therefore,ȱ thisȱ paperȱ identifiesȱwhatȱ benefitsȱ theȱ dominantȱ populationȱ gainedȱ fromȱ aȱ visitȱ toȱ aȱ
multiculturalȱfestivalȱwithȱtheȱoverallȱaimȱofȱbetterȱunderstandingȱtheȱroleȱofȱmulticulturalȱfestivalsȱ
inȱemergingȱmulticulturalȱ societies.ȱ Itȱalsoȱ investigatesȱ theȱdifferencesȱ inȱ theȱbenefitsȱgainedȱatȱaȱ







Toȱ identifyȱ theȱdominantȱpopulation’sȱbenefitsȱ fromȱ aȱvisitȱ toȱ aȱmulticulturalȱ festival,ȱ anȱonȬsiteȱ
questionnaireȱ surveyȱwasȱ administeredȱ atȱTheȱGlobalȱVillageȱMulticulturalȱ Festivalȱ inȱCheonan,ȱ
SouthȱKoreaȱinȱApril,ȱ2010.ȱTheȱGlobalȱVillageȱMulticulturalȱFestivalȱisȱanȱannualȱoneȬdayȱfestivalȱ
heldȱ inȱCheonan,ȱaȱ smallȱ townȱ inȱSouthȱKorea,ȱeveryȱAprilȱ inȱ2007ȱ toȱ2009.ȱApproximatelyȱ5000ȱ
peopleȱvisitedȱ theȱ festivalȱ inȱCheonanȱ inȱ2009.ȱTheȱ festivalȱshowcasesȱaȱdiverseȱ rangeȱofȱculturalȱ
displaysȱfromȱmanyȱ internationalȱculturalȱgroupsȱ livingȱ inȱSouthȱKorea,ȱandȱalsoȱactsȱasȱaȱsiteȱforȱ
socialȱ networkingȱ andȱ support.ȱ Theȱ festivalȱ attractsȱ notȱ onlyȱmigrants,ȱ butȱ alsoȱ ordinaryȱ Southȱ
Koreans.ȱTheȱprimaryȱinvestigatorȱandȱanotherȱsevenȱtrainedȱinterviewersȱcollectedȱdataȱonȱtheȱdayȱ
ofȱtheȱfestival.ȱFestivalȱvisitorsȱwereȱrandomlyȱaskedȱtoȱparticipateȱinȱquestionnaireȱsurvey.ȱȱȱ
Benefitsȱ areȱmeasuredȱwithȱ aȱ scaleȱbasedȱ onȱ theȱ existingȱ benefitȱ scales,ȱ andȱ literatureȱ relatedȱ toȱ
multiculturalism.ȱTheȱRecreationȱExperienceȱPreferenceȱScaleȱ(Driver,ȱBrownȱ&ȱPeterson,ȱ1991)ȱandȱ
otherȱ benefitȱ scalesȱ developedȱ byȱ Steinȱ andȱ Leeȱ (Steinȱ &ȱ Lee,ȱ 1995),ȱ developedȱ forȱ theȱ
measurementsȱofȱvisitorȱexperiencesȱandȱbenefitsȱatȱ theȱ leisureȱandȱoutdoorȱrecreationȱsites,ȱwereȱ
reviewedȱ toȱ generateȱ theȱ visitorȱ benefitȱ scaleȱ forȱ thisȱ study.ȱ Theȱwordingȱ ofȱ someȱ ofȱ theȱ itemsȱ
developedȱpreviouslyȱwasȱmodifiedȱ toȱmakeȱ themȱmoreȱappropriateȱ toȱ theȱmulticulturalȱ festivalȱ
contextȱasȱtheȱRecreationȱExperienceȱPreferenceȱScaleȱ(Driverȱetȱal,ȱ1991)ȱandȱSteinȱandȱLee’sȱ(1995)ȱ
benefitȱscaleȱwasȱdevelopedȱtoȱmeasureȱvisitorȱbenefitsȱatȱtheȱ leisureȱandȱoutdoorȱrecreationȱsites.ȱ
Also,ȱ someȱ itemsȱwereȱaddedȱ toȱbetterȱalignȱwithȱ theȱ literatureȱ relatingȱ toȱmulticulturalȱ festivalsȱ





Questionnairesȱwereȱ collectedȱ fromȱ 161ȱ SouthȱKoreanȱvisitors,ȱbutȱonlyȱ 146ȱquestionnairesȱwereȱ
consideredȱ usable.ȱMoreȱ thanȱ halfȱ (65.8%)ȱ respondedȱ thatȱ itȱwasȱ theirȱ firstȱ timeȱ forȱ visitingȱ aȱ
multiculturalȱfestival,ȱandȱ34.2ȱpercentȱofȱrespondentsȱhadȱattendedȱaȱmulticulturalȱfestivalȱbefore.ȱ
Moreȱrespondentsȱwereȱfemaleȱ(60.0%),ȱinȱtheȱ40–49ȱageȱgroupȱ(32.3%)ȱfollowedȱbyȱ30–39ȱageȱgroupȱ
(19.2%),ȱandȱ theȱmajorityȱwereȱnotȱexposedȱ toȱmulticulturalismȱatȱallȱ (62.33%).ȱTheȱ remainderȱofȱ
respondentsȱ (37.67%)ȱ describedȱ themselvesȱ asȱ peopleȱ whoȱ areȱ exposedȱ toȱ multiculturalismȱ inȱ
variousȱforms,ȱtheirȱfamilyȱ isȱaȱmulticulturalȱfamily,ȱtheyȱareȱworkingȱatȱaȱmulticulturalȱcompanyȱ
andȱtheyȱhaveȱfriendsȱfromȱdifferentȱcultures.ȱ
Inȱ thisȱ study,ȱaȱ factorȱanalysisȱ (principleȱcomponentsȱanalysisȱusingȱaȱvarimaxȱ rotationȱmethod),ȱ
producedȱfourȱfactorsȱforȱvisitorȱbenefitsȱfromȱaȱvisitȱtoȱaȱmulticulturalȱfestival.ȱAsȱshownȱinȱTableȱ
1,ȱ theȱ firstȱ factor,ȱ labelledȱ Transformationalȱ benefitȱwhichȱ isȱ aboutȱ attitude,ȱ image,ȱ andȱ perceptionȱ





fun,ȱ relaxation,ȱ andȱ stressȱ releaseȱ explainedȱ 11.61ȱpercentȱ ofȱ theȱvariance.ȱCombined,ȱ theseȱ fourȱ
factorȱ groupingsȱ accountedȱ forȱ 61.80ȱ percentȱ ofȱ theȱ variance.ȱ Theseȱ resultsȱ showedȱ thatȱ theȱ
transformationalȱbenefitȱwasȱtheȱmostȱbeneficialȱforȱtheȱSouthȱKoreans,ȱtheȱdominantȱpopulationȱinȱ
SouthȱKorea,ȱfromȱaȱvisitȱtoȱaȱmulticulturalȱfestival.ȱItȱalsoȱshowedȱthatȱtheȱtransformationalȱbenefitȱ
includesȱ fiveȱ items,ȱ encouragedȱ toȱ integrateȱwithȱmigrants,ȱ encouragedȱ toȱ understandȱmigrantsȱ





Table 1   Summary of factor analysis results 
 South Koreans (in general) South Koreans who are exposed 
to multiculturalism 
South Koreans who are not 
exposed to  multiculturalism 
Benefit Variance  Benefit Variance  Benefit Variance  
1 Transformational  21.55% Affective  22.22% Transformational  26.49% 
2 Cognitive  16.81% Social  15.47% Cognitive  16.53% 
3 Social  11.83% Cognitive  14.70% Affective  14.37% 
4 Affective 11.62% Transformational  14.26% Social  7.19% 
 
Tableȱ1ȱalsoȱ indicatesȱ thatȱdifferencesȱemergedȱ inȱ theȱ relativeȱ relevanceȱofȱ theȱbenefitsȱgainedȱbyȱ
differentȱ groupsȱ ofȱ theȱ dominantȱ populationȱ visitorsȱ i.e.ȱ peopleȱ whoȱ areȱ exposedȱ toȱ
multiculturalismȱ andȱ thoseȱ whoȱ areȱ notȱ exposed.ȱ Theȱ respondentsȱ inȱ aȱ multiculturalȱ family,ȱ
workingȱatȱaȱmulticulturalȱcompany,ȱandȱwhoȱhaveȱfriendsȱfromȱdifferentȱculturesȱareȱconsideredȱ
asȱ theȱ peopleȱwhoȱ areȱ exposedȱ toȱmulticulturalism.ȱ Theseȱ twoȱ groupsȱ ofȱ SouthȱKoreanȱ visitorsȱ
clearlyȱshowȱdifferentȱ tendenciesȱ towardȱ theȱbenefitsȱgained.ȱTheȱaffectiveȱbenefitȱ (22.22%)ȱ isȱ theȱ
greatestȱ benefitȱ gainedȱ atȱ aȱ visitȱ toȱ aȱ multiculturalȱ festivalȱ forȱ theȱ peopleȱ exposedȱ toȱ
multiculturalism,ȱ followedȱ byȱ theȱ socialȱ benefitȱ (15.47%),ȱ cognitiveȱ benefitȱ (14.70%)ȱ andȱ
transformationalȱbenefitȱ (14.26%).ȱOnȱ theȱotherȱhand,ȱ theȱ transformationalȱbenefitȱ (26.49%)ȱ isȱ theȱ
mostȱ beneficialȱ forȱ theȱ peopleȱ whoȱ areȱ notȱ exposedȱ toȱ multiculturalismȱ whenȱ attendingȱ aȱ





Fourȱ factorsȱ wereȱ identifiedȱ asȱ theȱ benefitsȱ thatȱ theȱ Southȱ Koreansȱ gainedȱ fromȱ visitingȱ aȱ
multiculturalȱ festivalȱ –ȱ transformational,ȱ cognitiveȱ benefit,ȱ socialȱ benefitȱ andȱ affectiveȱ benefit.ȱ
Transformationalȱbenefitȱwasȱidentifiedȱasȱtheȱgreatestȱbenefitȱtheȱdominantȱpopulationȱgainedȱfromȱaȱ








(2009)ȱdiscussesȱ transformationȱandȱpersonalȱgrowthȱexperiencesȱ inȱaȱmuseum,ȱandȱclaimedȱ thatȱ
theȱ transformationalȱexperiencesȱ resultȱ fromȱdiscardingȱoldȱwaysȱofȱ thinkingȱandȱprovidingȱnewȱ
opportunitiesȱ forȱ individualsȱ toȱ inventȱknowledgeȱandȱexploreȱnewȱ ideasȱandȱconcepts.ȱSchanzelȱ
andȱMcIntoshȱ(2000)ȱconcludeȱinȱtheirȱstudyȱonȱtheȱvisitorȱbeneficialȱexperiencesȱatȱaȱbirdȬwatchingȱ
tourismȱ attractionȱ thatȱ theȱ experienceȱ atȱ theȱ tourismȱ attractionȱwasȱnotȱ likelyȱ toȱbeȱperceivedȱ toȱ




Theȱ transformationalȱbenefitȱ theȱSouthȱKoreanȱvisitorsȱgainedȱ isȱremarkable,ȱbecauseȱ theȱprimaryȱ









Itȱ isȱ alsoȱ interestingȱ toȱnoteȱ thatȱ althoughȱ theȱ transformationalȱ benefitȱ isȱ theȱmostȱ beneficialȱ forȱ
SouthȱKoreans,ȱwhoȱareȱnotȱexposedȱtoȱmulticulturalism,ȱwhenȱvisitingȱaȱmulticulturalȱfestival,ȱitȱisȱ










Thisȱ paperȱ hasȱ exploredȱ theȱ benefitsȱ thatȱ theȱ dominantȱ populationȱ gainedȱ fromȱ aȱ visitȱ toȱ aȱ
multiculturalȱ festivalȱ inȱ Southȱ Korea,ȱ aȱ countryȱ whichȱ isȱ inȱ transitȱ fromȱ beingȱ ethnicallyȱ
homogeneousȱ toȱbecomingȱmulticultural,ȱ andȱ comparedȱ theȱdifferencesȱbetweenȱ theȱbenefitsȱ forȱ
thoseȱwhoȱ areȱ exposedȱ toȱmulticulturalismȱ andȱ thoseȱwhoȱ areȱ not.ȱ Throughȱ anȱ analysisȱ ofȱ theȱ
quantitativeȱ data,ȱ itȱ wasȱ suggestedȱ thatȱ aȱ multiculturalȱ festivalȱ playsȱ aȱ significantȱ roleȱ inȱ
multiculturalȱ societiesȱ forȱ theȱ developmentȱ ofȱ successfulȱmulticulturalism,ȱ becauseȱ aȱ visitȱ toȱ aȱ
multiculturalȱ festivalȱ helpsȱ toȱ changeȱ theȱ dominantȱ population’sȱ attitude,ȱ thoughtsȱ andȱ viewȱ
towardsȱmigrantsȱandȱmulticulturalismȱ (transformationalȱbenefit),ȱ toȱ learnȱnewȱknowledgeȱaboutȱ
differentȱ culturesȱ (cognitiveȱbenefit),ȱ toȱ socialiseȱwithȱpeopleȱwhoȱ areȱ inȱ similarȱ situationȱ (socialȱ
benefit),ȱȱandȱtoȱhaveȱfunȱandȱtoȱrelaxȱ(affectiveȱbenefit).ȱȱ
Itȱwasȱ foundȱ thatȱ theȱ transformationalȱ benefitȱ isȱ theȱ greatestȱ benefitȱ theȱ dominantȱ populationȱ
gainedȱ fromȱ visitingȱ aȱ multiculturalȱ festival,ȱ andȱ thatȱ itȱ promotesȱ theȱ dominantȱ population‘sȱ
understandingȱaboutȱmigrantsȱandȱtheirȱcultureȱandȱfurtherȱencouragesȱintegrationȱwithȱmigrants.ȱ
SuchȱaȱtransformationalȱbenefitȱisȱmoreȱimportantȱinȱSouthȱKoreaȱwhileȱitȱisȱundergoingȱtransitionȱ
fromȱ anȱ ethnicallyȱ homogeneousȱ toȱ aȱmulticulturalȱ society,ȱ becauseȱ theȱ Southȱ Koreans’ȱ strongȱ
singleȬracialȱ consciousness,ȱ pureȬbloodȱ ideology,ȱ strongȱ senseȱ ofȱ homogeneityȱ andȱ collectivisticȱ
cultureȱthatȱpromotesȱexclusivityȱtowardȱheterogeneity,ȱintoleranceȱandȱprejudiceȱagainstȱmigrantsȱ
needsȱtoȱbeȱchangedȱforȱtheȱbetterȱharmonyȱwithȱmigrantsȱinȱaȱmulticulturalȱsociety.ȱUnderstandingȱ
theȱdifferencesȱ inȱ theȱbenefitsȱ forȱ theȱdominantȱpopulationȱwhoȱareȱ exposedȱ toȱmulticulturalismȱ
andȱthoseȱwhoȱareȱnotȱalsoȱshowsȱhowȱtheȱroleȱofȱmulticulturalȱfestivalsȱisȱdifferentȱforȱthem,ȱandȱ
suggestsȱhowȱtoȱorganiseȱtheȱfestivalsȱforȱdifferentȱgroupsȱofȱvisitors.ȱȱ
Researchȱ intoȱvisitorȱbenefitsȱatȱaȱmulticulturalȱ festivalȱ isȱextremelyȱ importantȱ forȱevaluatingȱ theȱ
contributionȱ ofȱ aȱmulticulturalȱ festivalȱ inȱ buildingȱ aȱ betterȱmulticulturalȱ society.ȱ Itȱ isȱ especiallyȱ
importantȱ toȱ identifyȱ theȱdominantȱpopulation’sȱbenefitsȱ fromȱ attendingȱ aȱmulticulturalȱ festival,ȱ
becauseȱ theȱ dominantȱ population’sȱ roleȱ isȱ considerablyȱ importantȱ whenȱ buildingȱ aȱ betterȱ
multiculturalȱ society.ȱ Thisȱ paperȱ providesȱ anȱ analysisȱ ofȱ theȱ roleȱ ofȱ multiculturalȱ festivalsȱ inȱ
buildingȱ aȱbetterȱmulticulturalȱ society.ȱ Identifyingȱwhatȱbenefitsȱ theȱvisitorȱgainsȱbyȱ attendingȱ aȱ






fromȱ attendingȱ aȱ multiculturalȱ festivalȱ willȱ encourageȱ industryȱ andȱ governmentȱ toȱ considerȱ
multiculturalȱfestivalsȱasȱanȱimportantȱinstrumentȱforȱbuildingȱaȱsuccessfulȱmulticulturalȱsociety.ȱȱ
Thereȱ isȱ aȱ needȱ toȱ furtherȱ developȱmoreȱ comprehensiveȱ researchȱ inȱ thisȱ area.ȱ First,ȱ thisȱ studyȱ
focusesȱ onȱ theȱ transformationalȱ benefitȱ amongȱ theȱ fourȱ benefitsȱ identifiedȱ thatȱ theȱ dominantȱ
populationȱvisitorsȱgainedȱ atȱ aȱmulticulturalȱ festival.ȱThereȱ isȱ aȱneedȱ toȱ examineȱ theȱotherȱ threeȱ




similarȱ numberȱ ofȱ respondentsȱ exposedȱ toȱmulticulturalismȱ andȱ thoseȱwhoȱ areȱ notȱ exposedȱ toȱ
multiculturalismȱtoȱimproveȱthisȱissue.ȱThird,ȱfutureȱstudiesȱmayȱcompareȱtheȱbenefitsȱfromȱaȱvisitȱ
toȱ aȱ multiculturalȱ festivalȱ betweenȱ theȱ dominantȱ populationȱ andȱ theȱ migrantȱ festivalȱ visitors,ȱ
becauseȱ theȱmigrantsȱ andȱ theȱdominantȱpopulationȱ festivalȱvisitorsȱmayȱhaveȱdifferentȱ interests,ȱ
needs,ȱwants,ȱexpectationsȱandȱbenefitsȱfromȱaȱmulticulturalȱfestival.ȱLastly,ȱtheȱresultsȱcanȱonlyȱbeȱ
appliedȱ toȱ multiculturalȱ festivalsȱ inȱ societiesȱ inȱ transitȱ fromȱ beingȱ ethnicallyȱ homogeneousȱ toȱ
becomingȱmulticultural,ȱ becauseȱ Southȱ Koreaȱ isȱ undergoingȱ aȱ rapidȱ transitȱ fromȱ anȱ ethnicallyȱ
homogeneousȱ toȱ aȱ multiculturalȱ society.ȱ Multiculturalȱ festivalsȱ inȱ societiesȱ inȱ whichȱ
multiculturalismȱisȱalreadyȱwellȱestablishedȱmayȱindentifyȱdifferentȱperspectivesȱthanȱthoseȱinȱthisȱ
study.ȱȱ
 ȱ
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